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This document is a guide to the visual identity. It outlines the 
brand elements that come together to build synergy across different 
communication channels. 

• Synergy builds brand equity
• Consistency builds recall

This manual provides clear guidelines to achieve the above objectives.
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1.0
Visual Identity Elements
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1.0 Visual Identity Elements

Logo Lockup
Primary Brand logo should be used in all 
mediums, only in the stipulated manner. 
It can be used on all backgrounds in any 
communication medium.

The logo is the face of the brand. It’s the 
recognition as well as the summation of 
all the products & services from the 
corporate body in the marketplace.
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1.0 Visual Identity Elements

Clear Space
This is the minimum clear space around the 
logo. Always maintain this minimum 
protective space around the logo. This 
applies to postioning around other printed 
materials as well as trim, edges and rules.
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1.0 Visual Identity Elements

Reverse Logo
The reverse logo may only be used when 
there is contrast issue with any of the 
primary colours with the background. In 
most cases please try and use the 
primary logo by fixing the background.
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1.0 Visual Identity Elements

Monotone Logo
The monotone logos may only be used 
when there is a requirement by media. In 
most cases please try and use the 
primary logo by fixing the background.
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1.0 Visual Identity Elements

Donts
Do not stretch, change proportion, break 
or replace any element of the logo. 
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1.0 Visual Identity Elements

Print safe size

Print safe size with tagline

Print safe size without tagline

The logo should not be printed in any 
size lower than that mentioned here for 
sake of legibility.

20 mm

30 mm
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2.0
Colour Palette
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2.0 Colour Palette

Primary Colors
The primary colours areRapiPay Purple & 
RapiPay Pink. These have to be used 
exactly the way they are shown here.

RapiPay Purple
Pantone 267c

c81 m86 y3 k0

RapiPay Bright Pink
Pantone Rhodamine
Red C
c11  m19  y2  k0
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Usage Ratio
The colours can be used in the following 
proportion

2.0 Colour Palette
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3.0
Typography
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Headline Typeface
We reccommend using Montserrat for 
headlines and sub heads. The font is 
universally available on Adobe Font 
library and works acrosss all platforms

3.0 Typography

WE ARE GLOBAL. 
WE ARE RAPIPAY.

Montserrat Black - 44Pt 

WE ARE GLOBAL. 
WE ARE RAPIPAY.

Montserrat Semi Bold - 44Pt 

WE ARE GLOBAL. 
WE ARE RAPIPAY.

Montserrat Extra Light - 44Pt 
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Headline Typeface
We reccommend using Montserrat for 
headlines and sub heads. The font is 
universally available on Adobe Font 
library and works acrosss all platforms

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
!@#$%^&*()?><

Montserrat Regular / 44pt 

3.0 Typography
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Body Typeface
We reccommend using Apertura font 
family as secondary font. This font can be 
used for body copy.  

The typeface will be used for any 
information that is below 14 Pt size. This 
font will also be used on stationary 
items.

Our passion for urban life is paramount to us. We are committed to 
moving our communities forward and enriching people’s lives.

Apertura Regular / 11pt

Our passion for urban life is paramount to us. We are committed to 
moving our communities forward and enriching people’s lives.

Apertura Bold / 11pt

Our passion for urban life is paramount to us. We are committed to 
moving our communities forward and enriching people’s lives.

Apertura Bold Condensed / 11pt

Our passion for urban life is paramount to us. We are committed to 
moving our communities forward and enriching people’s lives.

Apertura Condensed / 11pt

3.0 Typography
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Body Typeface
We reccommend using Apertura font 
family as secondary font. This font can be 
used for body copy.  

The typeface will be used for any 
information that is below 14 Pt size. This 
font will also be used on stationary items.

Apertura Regular / 44pt

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmno
pqrstuvwxyz
1234567890
!@#$%^&*()?><

3.0 Typography
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Usage
The size guide is meant to demonstrate a 
clear hierarchy of information and he 
weight given to each bit of informattion.

WE ARE GLOBAL. 
WE ARE RAPIPAY.

Our passion for urban life is paramount to us. We are committed to 
moving our communities forward and enriching people’s lives.

Headline - 30Pt

INNOVATION & ENTREPRENEURSHIP
Sub Head- 16Pt

Body - 11Pt

3.0 Typography
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4.0
Usage
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Usage
The primary position of the logo will be 
the top right corner of the document. This 
is to be followed across channels and 
mediums.

4.0 Usage
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Use images that are related to the business in hand and give 
an idea of scale. There should clear space for the brand logo.

4.0 Usage

Emailer / Poster
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Brand Guidelines 2021 - RMZ Industrial & Logistics

4.0 Usage

Signage / Flex Print / Outdoor

Use images that are related to the business in hand and give 
an idea of scale. There should clear space for the brand logo.
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MONEY TRANSFER

BILL PAYMENT

MICRO ATM 
AADHAAR ATM 

CASH COLLECTIONDIRECT BUSINESS OUTLET

DIGITAL SEVA CENTRE CSC •  SARAI BALA,  SRINAGAR-190001 •  9796132458

ATM
WITHDRAWAL



Brand Guidelines 2021 - RMZ Industrial & Logistics

4.0 Usage

Use images that are related to the business in hand and give 
an idea of scale. There should clear space for the brand logo.

Social media
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Email Signature

4.0 Usage

Santosh R Kumar
Sales Executive
+91 898989898   |   santosh.r@rapipay.com
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For any more information please
get intouch with RapiPay Team

Thank you
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